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Genevieve S. Wallace

American Hotel & Lodging Association

American Hotel & Lodging Association Political
Action Committee and Joori Jeon in her official
capacity as treasurer

The Broadmoor Hotel, Inc.

2 U.S.C. § 441b(b)(3), (4)
11 CFR. § 114.5
11 CFR. §114.7
11 CFR.§114.38

CoMsion Disclosure Reports

N/A

This matter involves allogations that the American Hotel & Lodging Association Political

Action Committee (“HotelPAC” or the “Committee’), which is the separate segregated fund of

the American Hotel and Lodging Association (“AHLA"), improperly solicited individuals

outside of AHLA’s or its members’ restricted class and failed to inform contributors about its

political purpose in violation of the Federal Election Campaign Act, as amended (the “Act”).

Complainant is a member of the Broadmoor Golf Club (“Golf Club” or “Club”), which is

a wholly owned operation of The Broadmoor Hotel, Inc. (the “Broadmoor™), a corporate member
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of AHLA. The Complainant asserts that she and other Golf Club members were illegally
solicited to make contributions to the Committee when she and other Golf Club members were
invited to HotelPAC fundraisers in 2010 and 2011 and received unrequested copies of AHLA’s
trade magazine, Lodging Magazine, which also contained solicitations to HotelPAC. The
articles also reference AHLAs website, which appears to contain solicitations for contributions
available to the general public. Complainant further alleges that AHLA and HotelPAC’s
practices “duped” her into making political centributions te HotelPAC and candidates she did
not suppart when she believed she was payiag dues for the Golf Club. Compl. at 2.

Respondent§ acknowledge soliciting members of the Golf Club to attend HotelPAC
fundraisers and that these solicitations were impermissible. AHLA Resp. at 2 (Sept. 17, 2012);
AHLA Supp. Resp. at 2 (Nov. 21, 2012). AHLA and HotelPAC also contend that sending
copies of Lodging Magazine, which allegedly contained solicitations, to the Complainant herself
was permissible because the Complainant was a member of AHLA in early 2012. AHLA Resp.
at 3. To the extent that non-members of AHLA may have received these coﬁxmunications, the
Respondents assert that the number would have been de minimis. Id. at 4.

As discuésed below, we recommend that the Commission find reason to believe that
AHLA and HotelPAC solicited contributions outside of the restricted class, a violation of 2
U.S.C. § 441b(b)Y4)(A)(H) and 11 C.F.R. § 114.5(g)(1). Wo also reconimend that the
Commission find reason to believe that AHLA and HotelPAC failed to inform individuals of the
political purpose of HotelPAC or the right to refuse to contribute without any reprisal, violations
of 2 U.S.C. § 441b(b)(3)(B) and (C) and 11 C.F.R. § 114.5(a)(3) and (4). With respect to the
Broadmoor, we recommend that the Commission dismiss the allegations but send a letter of

caution. We further recommend that the Commission authorize a limited investigation to
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determine the amount of improper contributions raised as a result of the solicitations appearing in
Lodging Magazine and AHLA'’s website.
IL. FACTUAL BACKGROUND

AHLA is an incorporated trade association that represents the lodging industry. See
http://www.ahla.com/content.aspx?id=3438. HoteIlPAC, a committee registered with the
Commission, is the separate segregated fumd (“SSF”) of AHLA. See AHLA Statement of
Organization (Sept. 20, 2012). The Broadmwoor is a hotel located in Colorado Springs, Colomdo.
Broadmoor Resp. at 1 (Nov. 19, 2012). The Golf Club iz a private country club with dues paying
members and is located on the same property as the Broadmoor. /d. The Broadmeoor and the
Golf Club are not separate legal entities; the Broadmoor operates the Club as a department of the
hotel. Broadmoor Supp. Resp. at 1. The Broadmoor is a corporate member of AHLA. AHLA
Resp. at 2; Broadmoor Resp. at 2. |

For over ten years, the Broadmoor has hosted an annual fundraiser for HoteIPAC.,
Broadmoor Resp. at 2. The Broadmoor worked closely with AHLA and AHLA'’s state partner to
plan the fundraisers, which consisted of a reception, dinner, and an auction. Jd. According to the
Broadmoor, the branding cf the events — that is, the trade logos and names displayed on

marketing materials at the events — fhatored anly HatelPAC, not the ltotel,' and HatelPAC was

. the exclusive beneficiary; AHLA mtanaged the event, while the Broadmeor provided its facilities,

food, and service. Id (citing Decl. of Cindy Johnson §Y 4, 7-8 (Oct. 25, 2012)). Attendees made
all payments and contributions directly to HotelPAC; the Broadmoor neither collected nor

bundled checks nor received payments or contributions. /d.

! We note, however, that the Broadmoor’s logo appears in solicitation materials submitted with the
Complaint and Braadmoor’s Response. See, e.g., Compl, Ex. 1, 4; Broadmoor Resp., Ex. 5-8, 10.
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A, HotelPAC Fundraisers
1. 2010 Fundraiser

In 2010, the Broadmoor staff sought to increase attendance at the fundraiser. They
consulted with AHLA leadership, including its president and counsel, to determine whether Golf
Club members could be invited. Broadmoor Resp. at 2 (citing Johnson Decl. at {§ 10-12; Decl.
of Michael Pastor-Clark ] 6-8 (Nov. 15, 2012)). According to the Broadmoor, AHLA
concluded that the Broadmwor could invite Golf Club members se long as they agreed to become
membera of AHLA. Bmadmoor Resp. at 3 (citing Jalmson Decl. § 13; Pastor Clark Decl.  8;
Decl. of Maureen Carter § 8 (Nov. 15, 2012)). On August 13, 2010, the Broadmoor invited Golf
Club members to attend the fundraiser. Compl., Ex. 1; Broadmoor Resp., Ex. 8. Broadmoor
staff signed the letters, printed on Broadmoor étationery, and enclosed a registration form drafted
by AHLA. Compl., Ex. 1; Broadmoor Resp., Ex. 8. The fundraiser cost $50 per person.
Compl., Ex. 1; Broadmoor Resp., Ex. 8. After arriving at the fundraiser, Club members were
required to complete an AHLA membership form and become complimentary members of
AHLA for three months. Broadmoor Resp. at 3 (citing Carter Deci. § 10). The Broadmoor
claims that it followed AHLA’s instructions precisely. Broadmoor Resp. at 1, 3.

AHLA acknowledges, and the Brundmoor does not dispute, that the Broadmoor should
not have invited the Golf Club members becanse they were not members af the restricted class of
the Broadmoor or AHLLA. AHLA Resp. 2; AHLA Supp. Resp. at 1; Broadmoor Resp. at 5-6.
The AHLA'’s Supplemental Response concedes that the solicitations violated the Act and that
AHLA'’s “guidance and monitoring of the content and timing of the Broadmoor’s

communications with Club Members were inadequate and that this resulted in
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miscommunications and misunderstandings that led to the transgression.” AHLA Supp. Resp.
at 1.> AHLA contends that it alone should be held accountable for the solicitations. Id. at 2.

According to AHLA, 32 Club members attended the 2010 event and contributed $19,425
to HotelPAC. AHLA Resp. at 2. Shortly after the fundraiser, AHLA staff discovered that
Broadmoor management had mistakenly invited Golf Club members. /d AHLA sought to
corrext the error by depositing the funds into an AHLA admiinistrative account “used to defray
legislative expenses.” Jd. AHLA claims that Golf Club members were informed of this action.
M

2, 2011 Fundraiser

In 2011, the Broadmoor and AHLA again wished to invite Golf Club members to the
annual fundraiser. AHLA Resp. at 3; Broadmoor Resp. at 3 (citing Johnson Decl. § 15). To
comply with Commission regulations, AHLA reasoned that the Broadmoor could invite Golf
Clﬁb members to the event if the invitees joined AHLA — thus making them members of
AHLA'’s restricted class. AHLA Resp. at 3; Broadmoor Resp. at 3. AHLA provided the
Broadmoor with a notice to distribute to Club members, inviting them to join AHLA for one year
for a discounted fee. AHLA Resp. at 3 (cidng Compl., Ex. 6).

The Broadmoor emaile& the notice to Golf Club members on August 3, 2011. Campl,
Ex. 6. The same day, the Rroadmoor separately sent Golf Club members an invitation for the
August 8, 2011, fundraiser. Compl., Ex. 4; Broadmoor Resp., Ex. 10. This invitation was
similar to the one sent in 2010, but in 2011 attendance at the reception and dinner would be free.

Id. In a separate email, also sent August 3, 2011, the Broadmoor made express that Club

2 AHLA disputes some of the “characterizations and other statements” contained in the Broadmoor Response
but does not further specify. AHLA Supp. Resp. at 1. In its original Response, AHLA asserts that the Broadmoor
misunderstood AHLA’s instructions when the hotel invited the Golf Club members to the HotelPAC fundraiser.
AHLA Resp. at 2.
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Members must become AHLA members, for an annual fee of $25, to attend the event: “The
reception and dinner are complimentary, but attendees must be members of the [AHLA] (this
will explain the previous email regarding [AHLA]).” Compl., Ex. 7; AHLA Resp. at3. .
Although the Complainant paid the membership fee, she did not attend the fundraiser, AHLA
Resp. at 3. Nonetheless, 14 Club members became AHLA members, and ten of those attended
the event and made contributions totaling $9,515.00 to HotelPAC. Id.; AHLA Supp. Resp. at 1.

AHLA first argued that the Broadmoor properly solicited Club members in 2011. See
AHLA Resp. at 3. In its Supplemental Response, hawever, AHLA concedes that this selicitation
also appears to be illegal. See AHLA Supp. Resp. at 1. AHLA believes that the 2011
solicitation violated Commission regulations because it invited Golf Club members to join
AHLA at the same time that it solicited them to make a contribution to HotelPAC. Id

3. 2012 Fundraiser

On July 28, 2012, the Broadmoor again invited Golf Club members to the annual
HotelPAC fundraiser. Compl., Ex. 10. After notice and receipt of the Complaint, however, the
Broadmoor and AHLA withdrew the im}itation to Golf Club members. AHLA Resp. at 3;
Broadmoor Resp. at 4. Ex. 11. |

B.  The Lodging Magazine Artidles

The Complaint attaches two articles signed by the president of AHLA, Joseph A.
Mclnemey. The pieces appear in the February and March 2012 issues of Lodging Magazine,
which is AHLA's trade magazine that it distributes to its members. See Compl., Exs. 8-9.
According to the magazine’s website, the magazine “currently reaches-more than 40,000 hotel
executives.” See LODGING MAGAZINE, http://www.lodgingmagazine.com/main/subscribe.aspx,
Attach. A. Although Lodging Magazine appears to be geared towards AHLA’s membership,
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free digital editions of the magazine are available on its website, which is open to the public. See
id., http://www.lodgingmagazine.com/Main/digitaleditions.aspx, Attach. B. The website also
appears to permit individuals to obtain free subscriptions. See id, Attach A. In the February
2012 issue, McInerney states:

While we’re on the topic of politics, I urge you to contribute to HotelPAC, which

has a new online option via www.ahla.com. Not only is it a presidential election

year, there are also more than 32 Senate seats up for grabs, so it’s imperative that

representatives who recognize and support our business are elected or re-elected.
Compl., Ex. 8. In the March 2012 issue, McInerney states, “If you have not alzeady, I urge yon
to contribute to HoteIlPAC, which has an online option via www.ahla.com.” Compl., Ex. 9.

The Complainant notes that these articles encompass only a sampling of such articles.
Upon review of the free digital editions available on Lodging Magazine_’s website, we found an
article in the January 2012 edition tfnat also appears to solicit contributions to HotelPAC. That
article states, “This year is also an election year. The House is up for re-election, as are 32 seats
in the Senate, and the presidency. We need your support for our HotelPAC and we’ve made it
easier than ever through our online donation option on the AH&LA website.” From the
President's Desk, LODGING MAGAZINE (Jan. 2012) at 18, Attach. C.

AHLA and Hote!PAC contend that the solicitations appearing in the magazines sent to
the Camplainant were not improper because Wallace was a member of AHLA in early 2012.
AHLA Resp. at 3. To the extent that the magazine may have been circulated to Club members
that were not AHLA members, the Respondents claim that the number of such individuals would
have been de minimis and the solicitations therefore permissible. See AHLA Resp. at 4
(identifying “the 3% ‘incidental’ exception recognized by the Commission in previous advisory
opinions and announcements”) (citing Campaign Guide for Corporations and Labor

Organizations at 24 (Jan. 2007)).
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IIIl. LEGAL ANALYSIS

A. Solicitations Outside the Restricted Class

The Act permits corporations to establish political committees known as separate
segregated funds or “SSFs.” See 2 U.S.C. §§ 441b(b)(2)X(C); 431(4)(B). The Act, however,
prohibits a corporation or its SSF from soliciting contributions to the SSF from persons outside
the corporation’s restricted class — mamely, the corporation’s executive and administrative
personnel and families of such peesaamel. Id. § 441b(b)(4)(A)(i); 11 C.F.R. § 114.$(g)(l).
Subject to certain canditions, a membership organization may solicit its rorparate and non-
corporate members directly. 2 U.S.C. § 441b(b)(4XD); 11 C.F.R. §§ 114.7(c), 114.8(c)(i). A
trade association and its SSF may solicit the stockholders and the executive and administrative
personnel of a member corporation, provided that the member corporétion separately and
specifically approves the solicitation, and the member cqrporation does not approve a solicitation
by any other trade association during the calendar year.3 2U.S.C. § 441b(b)(4)(D); 11 C.F.R.
§ 114.8(c), (d). Commission regulations also contemplate that the member corporation may
solicit contributions to the trade association’s SSF. See 11 C.F.R. § 114.8(d)(1). Finally,
Commiission regulations provide that an “[a]ccidental or inadvertent solicitation” of persons
outside a eestricted clasa “will not be deemed a violation,” if a corporation or SSF “used best
efforts to comply with the limitations regarding the persons it may selicit and that the nrethod of

solicitation is corrected forthwith after the discovery of such erroneous solicitation.” 11 C.F.R.

§ 114.5(h).

3 See 11 C.FR. § 114.1(e)(1) (defining membership organization); 11 C.F.R. § 114.1(e)(2) (defining
member of a membership organization); 11 C.F.R. § 114.8 (defining trade association); see also Advisory Op. 2012-
15 (Am. Physical Therapy Assoc.) at 7, n.9 (explaining that a trade association that is also a membership
organization may solicit non-corporate members).
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Here, because the Broadmoor is a member of the AHLA, the Act and Commission
regulatiohs permitted AHLA, HotelPAC, and the Broadmoor to solicit the Broadmoor’s
executive and administrative personnél. But because the Broadmoor is a corporation with capital
stock — and thus not a membership organization under 11 C.F.R. § 114.7 — individuals who
paid dues to the Golf Club were not within the Broadmoor’s restricted class. See Broadmoor

Supp. Resp. at 1.*

1. The 2010 and 2011 Fundraising Event Invitations Constituted Solicitations
Qutside the Restricted Class .

As Respondents concede, the 2010 solicitation to Golf Club members did not comply
with the Act and Commission regulations because those individuals were not members of AHLA
or the Broadmoor’s restricted class.’ Despite this concession, however, AHLA and HotelPAC
argue that they cured the violation by depositing contributions that resulted from the
impermissible solicitations into an AHLA administrative account. They therefore contend that
the Commission should not find reason to believe that the solicitation violated the Act. See 11
C.F.R. § 114.5(h).

We disagree. AHLA and HotelPAC acknowledge that they failed to sufficiently monitor
the Broadmoor’s activities, which resulted in solicitation of persons outside the restricted class.
While the AHLA appears to maintain it never authorized the Broadmoor te solicit members of
the Golf club, the solicitations were neither accidental nor inadvertent — the Broadmoor

intended to solicit the Golf Club members. Further, Respondents’ proposal — depositing funds

There i ne indication — and the Broadmoor daes not assort — that any of the Golf Club members were
also executive and administrative personnel of the hotel, or their families.

$ Although the letters to Golf Club members were signed anly by Breadmoor staff, AHLA and HotelPAC
also participated in soliciting the Golf Club members. AHLA managed and operated the fundraisers where guests
were solicited for contributions. Broadmoor Resp. at 2. AHLA also drafted the registration form that was enclosed
with the invitation letter to the 2010 event and also provided at the event, which solicited a $50 contribution to
HotelPAC. See Broadmoor Resp., Ex. 6-8.
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obtained through impermissible solicitations into another administrative account — fails to
“correct the method of solicitation.” 11 C.F.R. § 114.5(h). Moreover, Respondent’s proposal
would undermine the Act’s prohibition on soliciting persons outside the restricted class.
Corporations would have little incentive to comply with the Act and Commission regulations.if
they could use the funds solicited in violation of the Act for an alternative purpose. The
Commission’s recent practice supports this view. See Conciliation Agreement at § V1.4, MUR
6121 (Advanced Med. Tech. Ass’n) (requiring illegaily solieited contributions to be disgorged);
see also Conciliation Agreement at ] 9, 14.B, MUR 5749 (GSP Consulting Corp.) (refunding
illegal contributions prior to filing of complaint).®

Nor did the 2011 solicitations comply with the Act and Commission regulations. As
AHLA and HotelPAC concede, the Respondents invited Golf Club members to join AHLA
while simultaneously soliciting contributions by inviting them to a fundraiser for HotelPAC. See
AHLA Supp. Resp. at 1. The Commission has explained that “the Act and Commission
regulations preclude simultaneous solicitation of membership and contributions” to a political
committee. Advisory Op. 1992-41 (Ins. Coal. of Am.) at 4. A “[s]imultaneous solicitation
would, in effect, evade the parameters of the solicitable class by leading to a process that is, in
reality, a pulicitation of a broader group.” Id. Accordingly, Respondents could not salicit
members of the Galf Cluti unless they were first members of AHLA. According to AHLA,

fourteen Club Members accepted the invitation to join AHLA in 2011, ten of whom made $9,515

6 In MURSs 4568/4633/4634/4736 (Madison Projear Iniz. Fund), the Commissian did no¢ require the
respondent to refund the contributions that were solicited from outside the restricted class because the respondent
had acted as a conduit for the jllegal contributions that the Sam Brownback for U.S. Senate Committee (“Brownback
Committee™) received. Rather, the Commission advised the Brownback Committee to take steps to comply with the
requirements of section 103.3(b)(3). See Letter to Benjamin L. Ginsberg from Lois G. Lerner (May 21, 2001),
MURSs 4568/ 4633/4634/4736.
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in contributions to HotelPAC. AHLA Supp. Resp. at 1. AHLA and HotelPAC do not assert that
they took steps to rectify the error regarding the 2011 solicitations under section 114.5(h).

Although it appears that the Broadmoor, AHLA, and HotelPAC all solicited contributions
outside the restricted class for the 2010 and 2011 events we recommend that the Commission
pursue only AHLA and HotelPAC. The Broadmoor has provided substantial evidence that it
relied on AHLA and HotelPAC for guidance in complying with the Act and Commission
regulations. See Broadmoor Resp., Exs. 1-10. In atdition, AHLA and HotelPAC concede that
they should have more closely monitared the activities of the Broadmoor and that they alone
should be liable for the improper salicitations. AHLA Supp. Resp. at 2. Under these
circumstances, dismissal as to the Broadmoor is a justified exercise of prosecutorial discretion.
See Heckler v. Chaney, 470 U.S 821 (1985). We further recommend dismissal as to all
Respondents for the 2012 fundraiser. Upon receipt of the Complaint, Respondents withdrew
Golf Club members’ invitations to the 2012 fundraiser. There is also no indication that
contributions were made as a result of that withdrawn solicitation. Under these circumstances,
too, dismissal as to all parties for the 2012 fundraiser is a justified exercise of prosecutorial
discretion.

We therefote recommend that the Commission: (1) find reasen to betieve that AHLA

and HoteIPAC violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1)” with respect to

? In MUR 6121, the Commission found reason to believe that a trade association violated 2 U.S.C.

§ 441b(b)Y4XD) and 11 C.F.R. § 114.8(c) when it solicited contributions outside the restricted class. These
provisions, however, do not contain a specific prohibition, but instead set forth the requirements for trade association
solicitations of members. Accordingly, we believe that 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1) are
the provisions that are violated, as they specifically prohibit corporations and SSFs, including incorporated trade
associations, from soliciting contributions outside the restricted class.

In MUR 5899 (N.Y. Bankers Association Community PAC), a matter generated by a sua sponte
submission, the Commission found that a trade association appeared to have violated 2 U.S.C, § 441b{b)(4)(AXi) by
solciting contributions from individuals outsitle the restricted class. The Commission, however, dismissed the
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the 2010 and 2011 fundraisers; (2) dismiss the allegation that the AHLA and HotelPAC violated
2U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1) with respect to the 2012 fundraiser; and
(3) dismiss the allegations that the Broadmoor violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11

C.F.R. § 114.5(g)(1), but send a letter of caution.®

2. The Articles in Lodging Magazine Constituted Solicitations Qutside the
Restricted Class

By stating “I urge you to contributs to HotelPAC” in articles published in the February
and March 2012 issues of Lodging Magazine, the P1esident of AHLA solicited coniributions tn
HotslPAC. Tha January 2012 article also solicited contributions: “{w]e need your support for
HotelPAC and we’ve made it easier than ever through our online donation option . . ..” These
solicitations therefore must comply with the requirements of the Act and Commission
regulations. See MUR 5681 (High Point Reg’l Ass’n of Realtors) (entering into Conciliation
Agreement with membership organization for an article soliciting contributions in organization’s
newsletter). Because the record indicates that Complainant paid an annual membership fee for
AHLA in August 2011, AHLA and HotelPAC properly solicited her when they sent her the
January, February, and March 2012 issues. Nevertheless, publicly available information
indicates that any momber of the public may obtain copies of the muyazine, which were posted

online, nnd AHLA and HotelPAC may hava therefore solicited contributions autside of the

mazter because @ tindda association achsequently acquhied by the respondent had comemiited the violatiun and tee
respondent had satisfied the factors in the Commission's sua sponte policy.

s ‘Fhe Comitrission has previously interpreted 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1) oa
prohibiting a corporation from soliciting individuals outside the restricted class for contributions to its own SSF.
See, e.g., AO. 2012-15 at 9 n.12. These provisions should equally apply to a member corporation that, in
conjunetion with the trede associatiom and trade assariation SSF, solicits individuals for ctotributions to the tinde
associasion’s SSF. Ths language of sections 441b(b)4)(AX(i) or 114.5(g)(1) encompasses such application.
Further, because these provisions explicitly incorporate by reference 2 U.S.C. § 441b(b)(4)(D) and 11 C.F.R.

§ 114.8 — the provisions soticeraing trado acsociations — #H of these provisions must be raad in pari materia. 1f
the prohibition did aot apply to the memher corpotetion aa it doos thie trade arsociatiar end its SSF, a member
corporation canld solicit contributions outside the reatriated clasn for the trade association’s SSF and waould mader
the prohibitione at sectiona 44 1b(b)(4){A)(i) and 114.5(g)(1) meaningless.
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resﬁicted class with the publication of the January, February, and March 2012 editions. See, e.g.,
Advisory Op. 2007-27 (ActBlue) at 6.

Nonetheless, AHLA and HotelPAC contend that, to the extent any persons outside the
restricted class received copies of these communications, the number would have been de
minimis. AHLA Resp. at 4. In previous advisory opinions, the Commission has “applied the Act
to permit the distribution of solicitation messages in journals, magazines, or newsletters outside
the restricted class.” Advisory Op. 2000-07 (Alcatel USA, Inc.) at 3 n.3(“A0 2000-07"). In this
particular context, the Commission has required that: (1) the article must include an explicit
caveat stating that the contributions will be screened and eontributions from persons who are not
solicitable will be returned; (2) the declared refund policy must be implemented by the
committee; and (3) both the actual number and percentage of unsolicitable persons who receive
the publications must be de minimis. See, e.g., id.; Advisory Op. 1999-6 (Nat’'l Rural Letter
Carriers’ Ass’n) at 8 (*AO 1999-6”) (distributing solicitations to 450 ineligible recipients out of
97,000 delivered, or approximately 1% of total circulation, is de minimis). And when a
corporation solicits contributions to its SSF over the internet, the Commission has allowed a
corporation to provide passwords to persons within the restricted class so that only those persons
may acoess web p;ages that contain solicitations. See AO 2007-27 at 6; Advisory Op. 2006-03
(Whirlpool) at 3; AO 2000-07 at 5.

Here, despite AHLA and HotelPAC’s contention that only a de minimis number of non-
members received copies of Lodging Magazine, respondents do not provide any specific
information to support that claim. Nor do they address the fact that the website of the magazine

indicates that the magazine is freely available to the public. Under these circumstances, there is
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insufficient information to conclude that the number of non-AHLA members who received the
magazine, and thus the number of solicitations it represents, was de minimis.
. Moreover, in both the February and March 2012 solicitations, the president of AHLA

informed readers that they may contribute to HotelPAC online by accessing AHLA's website,

www.ahla.com. In October 2012, an online contribution option was available. See

http://www.ahla.com/hotel/pac/ (visited Oct. 12, 2012), Attach. D. In addition, AHLA's public
website included another form for contributing to Hote]lPAC by muil with no instructions
limiting contributinns to members of the relevant restricted class. See Attach. D ai 2.° As of
January 2013, however, AHLA'’s website no longer appears to offer an online contribution
option. See www.ahla.com/hotelpac/ (visited Jan. 17, 2013), Attach. E. Rather, the website
provides that additional information about HotelPAC is available to “members of AH&LA and
other authorized persons” by contacting an AHLA staff person; the website also allows any
person to download a contribution form, and it contains no limiting instruction stating that only
AHLA members may make contributions. See id.

The Commission has determined that a communication regarding SSF activity is a
solicitation under 2 U.S.C. § 441b where the communication encourages or facilitates
contributions to the SSF. See, e.g., Advisary Op 2003-14 (Home Depot); AO 2000-07. The
contribution forms posted on AHLA's website encourage or facilitate contributions to HotelPAC
— the forms call for contributions and seek credit card information; suggest contribution

amounts, and include notices required for solicitations of voluntary contributions under 2 U.S.C.

’ Although this contribution form reques?s a HotelPAC corporate prior approval information, such restriction
would not prevent an individual, who is not within the restricted class of a member corporation, from attempting to
make a contribution given that AHLA offers individual memberships. See AHLA Resp. at 3,

/\
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§ 441b(b)(3) and 11 C.F.R. § 114.5(a). Because these forms are available to the public at large,
they also appear to constitute solicitations of contributions outside the restricted class.

We therefore recommend that the Commission find reason to believe that AHLA and
HotelPAC violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1) by soliciting
contributions to HotelPAC outside the restricted class through solicitations contained in Lodging
Magazine and AHLA’s website.

B. Failure to Include Notices Regarding Voluntary Contributions in
Solicitations

To ensure that contributions solicited for an SSF are voluntary, the Act and Commission
regulations require that “any person™ who solicits contributions to an SSF inform the employee
or member of the political purpose of such fund and of his or her right to refuse to contribute
without reprisal. See 2 U.S.C. § 441b(b)(3)(B), (C); 11 C.F.R. §§ 114.1(i), 114.5(a)(3)-(5); see
also Advisory Op. 2006-17 (Berkeley) at 5. The Commission has applied this requirement to
membership organizations, including trade associations. See, e.g., MUR 5681 (High Point Reg'l
Ass’n of Realtors) (membership organization failed to incluFie required notices in solicitations);
Advisory Op. 1985-12 (Am. Health Care Ass’n PAC) (solicitation of trade association’s
members must meet requirements of 11 C.F.R. § 114.5(a)).

Here, the solicitations referenaed in tie Complaint did not include all of the notises
required for voluntary contributions uader 2 U.S.C. § 441b(b)(3)(B) and (C) and 11 C.F.R.

§ 114.5(a). With respect to the solicitations for the event held in August 2010, the letter inviting
Golf Club members to the PAC event contained no such notices, while the registration form

failed to notify invitees that they had a right to refuse to contribute without reprisal.'® See

10 While the registration form states that “[cJontributions to HoteIPAC are voluntary,” a mere statement that
contributions are voluntary is insufficient to comply with Commission regulations. 11 C.F.R. § 114.1(i) provides



132044350133

10
11
12
13

14

15
16
17
18

19

20

MUR 6621 (American Hotel & Lodging Assoc. ef al.)
First General Counsel’s Report
Page 16 of 19

Broadmoor Resp., Ex. 8. Furthermore, none of the communications sent to Golf Club members
for the 2011 event contained any of the required notices. See id., Ex. 10. Finally, the articles
published in the January, February, and March 2012 issues of Lodging Magazine, see supra
Seétion IIL.A.2, contained none of the required notices as well.

Accordingly, we recommend that the Commission find reason to believe that AHLA and
HotelPAC violated 2 U.S.C. § 441b(b)(3)(B), (C) and 11 C.F.R. § 114.5(a) by failing to inform
solicitees of the political purpose of HoteIPAC and the riglit to refuse to contribute without
reprisal. With respect ta the Broadmoor, we bslieve that the same reasons for dismissing the
allegation concerning solicitations outside the restricted class apply here. We therefore
recommend that the Commission dismiss the allegation that the Broadmoor violated 2 U.S.C.

§ 441b(b)(3)(B), (C) and 11 C.F.R. § 114.5(a), but send a letter of caution. |
L INVESTIGATION

We plan to conduct an investigation-to determine the total dollar amount of contributions
that HotelPAC accepted in violation of 2 U.S.C. § 441b(b)(4). For violations of this provision,
the Commission has historically used the total amount of money raised from the illegal
solicitations when determining a civll penalty. See First Gen. Counsel’s Report at 14, MUR
6121 (Advanced Medical Tachnology) (applying 50% civil penalty formula. to unrefonded
contritmtions solicited outside restricted cluss priar to applying sua sponte diséount); Second
Gen. Counsel’s Report at 16-18, MUR 5749 (GSP Consulting). Although we have determined

that HotelPAC raised a total of $28,940 in prohibited cantributions from Golf Club members at

that “[v]oluntary contributions are contributions which have been obtained by the separate segregated fund of a
corporation or labor organization in a manner which is in compliance with § 114.5(a) and which is in accordance
with other previsions of the Act.” See Conciliation Agreement § 13, MUR 5337 (First Consumers Nat’l Bank)
(providing that simply including the term “voluntary” does not diminish the coercive nature of a solicitation or
satisfy the requirements of 11 C.F.R. § 114.5(a)).
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the fundraising events held at the Broadmoor in 2010 and 2011, we have no information as to the

~ contributions that HotelPAC may have accepted from individuals outside the restricted class in

response to the solicitations published in Lodging Magazine described above as well as directly
through its public website. See supra Section III.A.2. Accordingly, we seek authorization to
co.nduct a limited investigation to determine the dollar amount of prohibited contributions raised
from the solicitations published in Lodging Magazine and on its website. We als§ request that

the Commission authorize the use of compalsory process, if necessary.
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IV. RECOMMENDATIONS

1.

Find reason to believe that American Hotel & Lodging Association and American
Hotel & Lodging Association Political Action Caommittee and Joori Jeon ir her
official capacity as treasurer violated 2 U.S.C. § 441b(b)(3)(B), (C) and 11 CF.R.
§ 114.5(2)3), (4);

Find reason to believe that American Hotel & Lodging Association and American
Hotel & Lodging Association Political Action Committee and Joori Jeon in her
official capacity as treasurer violated 2 U.S.C. § 441b(b)(4)(A)(1) and 11 C.F.R.

§ 114.5(g)(1) with respect to the solicitations for the 2010 and 2011 HotelPAC
fundraisers and solicitations in contained in Lodging Magazine and AHLA's website;

Dismisa the allegation that Areerican Heiel & Lodging Association and American
Hotel & Lodging Association Political Action Committee and Joori Jeon in her
officiu! capacity as treasarer violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R.
§ 114.5(g)(1) with respect to the solicitatian for the 2012 HotelPAC fundraiser;

Dismiss the allegation that The Broadmoor Hotel, Inc. violated 2 U.S.C.
§ 441b(b)(3)(B)(C) and (4)(A)(i), and 11 C.F.R. § 114.5(a)(3),(4) and (g)(1), but send
a letter of caution;

Approve the attached Factual and Legal Amalyses;

Authorize compulsory process; and

Approve the appropriate letters.
Anthony Herman
General Counsel

Daniel A. Petalas

AT Lonicd Cetalas P4

Associate General Counsel
For Enforcement

Wt Abomisalin [

Assistant General Counsel

orney
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Attachments

A. http://www.lodgingmagazine.com/main/subscribe.aspx (visited Jan. 11, 2013)
B. http://www.lodgingmagazine.com/Main/digitaleditions.aspx (visited Jan. 24, 2013)
C. From the President’s Desk, LODGING MAGAZINE , Jan. 2012,

D. http://www.ahla.com/hotelpac/ (visited October 12, 2012)
E. http://www.ahla.com/hotelpac/ (visited Jan. 17, 2013)
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B pantnors Lo continue: that upwerd trend. Alsoincluded In this lstus is an

concents, lsMMMmMyMnlehM can help bulld
felaiiariships and heip.a property’s markeling efforts, and a look ot the -

hospitality brands in locations around the world. This issue alao festures

B snticles about high-tech ballvooms imgroving the guest experience, how

witty Catlson's new CEO Trudy Rautio.
wwlodgingmeg azine.convMai/dgitaleditions.sspx .

looulmnbuuﬂmmolnwmhdbuk and an interview

ahout |contact | adverise | subscrive |.rn
[ LARTH

B IERE IEAR LA T Y

Subscribe
and Stay
Connected

Amérlcas
Best Value Inn

SERICUS ABOUT LAUNDRY.

Worpitalily Fucation I Today's World

Ws A TRYP
Diglta! Sourcebook:
Iospitality. Fiducatien In China.

Gaylord Entertainment Co. Prevides Updite oo
Tipact of Flogdisy to Nashville: l'npﬂln

Malutglnlng & Securr Hotel l_h\lvqﬂl‘lnl
Making the Most ol

| (uderstanding o tood Sivep Frperience
E Accaunting for Ssles bncontiun

, Can Dowstown Las Vigas Be Golden Agaln?

F RELIEVES
[ SUPPLY CHAIR
i
?

STRESS.

Attachment B, Page 1 of 5



13044350139

12413

Digital Editions | Lodging Magazine

September 2012

Whon Mighaiat Shindigr came lo Hard Rock intemalional 1o sene as-

[} exocutive vice president of hotels and casinos in February 2010, the.
BN tamed bramd had expansion oh ils mind. Since, then Hard Rock Moluls

BN & Resarts s expanded in peRicfo gl ever (e wirld, Lodging spoka

’5006?5) with Shindar sbew! (s Srand’s sspid eapanuion vuccess end e plene

LOIg "ING

for the Autuse: Al in thig ingum, ud ek at how comonglized Wl
sirateglak &an inamass insruwiantal MIRNe fwr heiale. haw auidoar
spaces can mean tig prails for pmparties, and haw (G craale
hyposilargenic caoms to appanss guests wilhallergles.

Sm——— A ygust 2012 ,
Featuring thousands of lislings and fundreds of haaders, the 2013
) Lodging Source Book has all of the product and senice providars- youll
ODGING need to kaep your hotet lunning eficiently and profitably. Listings
(AR “'" ACE includo dasign & ewesineétinn, fneana, foec 8 bevrage, govemmeent
3 m::ul'os angd asexcistions, human reaawces, cuarations; and
technology.

J.ONCGING July 2012
LA ’ s @ big year for Matel 6. Celebrating the brand's first SO years in-2012,
- 1t's now slso celebrating a new and oxciting future.under ihe Blackstone
AT MR umbreiia: The July cover story documents the brand's history and looks
R toward its Alure. This issue also features. articies ‘abiout properties
o B updaling meetwig: spinces for flexible and funclional évents. suslainible
w1182 pest contra! for the hospilalily industry, end halels working tngether to
I oroho'a a travel deatingtion,

LODGING gy L _ .

' ' In our 24/7 dignes aye, holuy o esling in new.lachnologies that will
' wimplily and enhence the guest ‘experience while driving business. Pete
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moblie PMS soluti=r for Siw-go evaployeat.
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sbout thair *Admirabla Bysiness® iri this manth's cover story, Alsa in

j this issue, our Dasign & Renovalion special section exploras how holel
design is creating » symbiotic relationship with local cullures as well as

the latest bédding trends. Wo aiso axaming restaurant repoaltioning in Kelgls ead faatwe tke

top U.S. franchise companies.

April 2012
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adapive rause is a key component of hotel development sirategies. This

issue also fealures an intendew with octogenadan Bilt Mariott, wha

discussed his decision Lo felire a8 CEO of Maniot! Intemalional, as woll

a8 his plans for the future. Other highlights intiude haw to create 8

sustamabie notet and sireamlining hausekeeping procedures,

Murch 2012

R With a strong balance sheot, no'debt, snd incraased market share,
Omni Hotels & Resorts is growing. This month, Lodging looke 3t how
the company plans to continua that growth and axamines the high-

2 profile developmers and acquieilidn crojeets Mat-hove recently Srought

j I into-the limel X of the myusty. Alss s month, calbahousos heve
becorme sisaurce of fresh-treme mamse fir hotwinl cnd joat liks heme
TV systemy sce changing how hola's apiiich ke guest supurisnce, ‘.
Special aaclion on menagament campanias examings iss«aa for the
firms in taday'’s inchistry and liste the top 00 managamenl companies

% February 2012
v With his new brand Public.and the recent snnouncoment that Edition
B will soon open five more prapertios, fan Schrager is hoping 1o squash

§ what he calls-ihe "Frenkenstein monster" that has taken aver the
boutigue and lifestyls hotel space. In a wide ranging interview with
Managing Editor Megan Sulliven at his studio in New York, Schvager
says thal simplicity is the ullimate sophistication. Algo In this issuo: 3
¥ look a developing the MODCO brand prototype, uslnéORcodu 10.creale
a digita) dining sxperience, and bringing efficiency 10 laundry operations.

l January 2012

As e 1012 cianir ¢t the anesiom Maiel & Lodging Aswmcintimn, Newcy
Johnson sims 1o get industry merhbars engaged and involved in driving hs
| fuwre. Jonnson, who is executive vice president of development at Cardson
Hotels, the Americas, discusses hef new posidon, to which she bnngs 40-
plus years in tha holal industy. This issue alsc previews this years AHSLA
Legisiptve Aoton Summil:el which atondess can dmcnsnh te
imporianch of he ledping i Y Ny’ on impacl, Pessaing lasuns
include raap), Iaber conzems, srd e onling hotel | booking sx We.also
cowai.the evolutan of hotel lsdhiei into 2477 social hubs. glulen-kee menus
ot hoisls, Intagrated marksting and revénue management and more,

Decembet:201 1
7 Our annusl parade. of-lodging innovalors lor 2011 is led by Sani Singh
~ Chalwal and Vikrém Chatwal's Dream Downtown. Our salule’lo
. Innovation continues with 10 creative products that help ease
i oparations, improve the guest experienca, and increase productivity.
8 And we takeé a look back &t hot topics our bloggers discussed in 2011,
Other highlights of (his issue include managing slafing cosis and
_‘k Bl details abut & naw independent, online travel agency that aims to cul
T O foen.

OCHNC November 2011

ARSEERRERNEE Women make up an increasinglybigger share of hospitalily leaders. See
A the holel industry from their poinl of view in our cavar siory, which includes

J insight iom mambers af the AHSLA's Women in Lodging association. We

P alao chatiog with ambitious up-and-coming w-non under 30. Other

B foalures indude marketing 1o the LGBT seg WIne prog!

and approschable looks in hospitality apparel.

o>

www.lodg Ingmagazine.comyMalrVdigtsiediroas .aspx

Attachment B, Page 3 of §



13044350141

12413

Digital Editions | Lodging Magazine

Sesssssnmmyy August 2011
Fealuring thoustnds of listings and hundreds of headers, the 2012
& Lodging Source Book has ail of the product and senice providers youll
NGING need 10 keep your holel running efficiently and prottadly. Listings
lb(u l& ‘- 6 include deign & construction, finence, lood & Bevercge, pgevemment
mn::: ';m asgucisiians, huimen ruseuses, Opurdjions, sl
L

July 2011

Economy. brands like Red Roof tnn and Motel 6 are upgrading their
looks with the help of smart design and value-engineering. We take 8
fook at thair nei proliolypes and explore this growing.trend. i addition,
the meelings business is beginning 10 bounce back, but the'landscape
has been permamentily ranstormed. Wa introduce you te the new
meelings in a special raport. Mearmwhite, the greea movemens hes
reached va hiaihwam as Bwcals canfinom 10 muis tukr paaiporiie
onviranesursully scuwd.by Cragiing.efinicsdt gosst baihemma. Flassy,
Stash Holol Bawards ks ssuchad ene yanr of existenze, udng
indopondont Hoteliers a new waapan (s atirsal tisimens, and tha peoram is whill Growing
strong.

. IR
LLODCING
§

July 281 1: Pcsy Comrol

Bed bugs can lake & bite out of'a hatel's bottom line, uniess you are
eady lor them. Learh from tha axpenrts how bed bugs can-aflect
business, and what you ¢an do lo prevent and react o potential
‘problems, including litigation mattefs. Als in this supplement, the’
National Pest Management Associstion discusses thetop 10 bed bug
‘mytha, bed bug protocql, .8nd facty evary hotal should
know. Holeliers must be prepared 1o address (he bed bwmunl of
Quosts, and to monilor their properties for infesistions.

N Junc 201 1

R will b 2 leng oyl heokl fresn (hn recassisin Sar hotain, bul MG hes
gropared itsell for the recovory by making tough decislons during the
downtum. The brand’s president of the Amedcas Jim Abrshamson
discusses those decisions and JHG outlook for tha recavery, Also in fhis
83ue, we examine the debate over 3D telavisions for hotels and ways to
make housekedping operstichs More efficient, in sddition, we:take 8
look at how hoteis are representing themselves of the intemetl via,

Photogup™y and cdmuspiinis, Expersin cinins mEReIng sivr salics
on how 1o properdy represent & haioi online. Finally; Faritié Treval Gulri is lawcching & aew
website designed Lo heip hoiwa dionct online trafic 1o thailr omn bogking engines. Tha now siie.
iy an expent-driven refemsl sita which will by launching this ydar,

-~ May 201t

What's il teke lo stent a holel brand from scratch. Veteran hote!
designer Dadd Mitchell and The Sonests Collection are leaming up to
- “launch KEPT Hotels & Resorts. In this issue, Mitchell discusses his
"Vision for the new brand and talks. sboul why and how he came up with:
! the concept. Rooftop bars.and restauranis are also becoming a hal

¢ """ trend in the hotel indusiry. In addilion, we examine renowsting through
o=@ sean e SOR goods, sush as Bedding snd linens. As holels try to distinguish

themseies duiing tha economic recovery. many are replacing thelr soft

'goods with upgrade. Also, new awnues for marketing combined with tachnological
advengaments'such as OR codes havé changed the way holels market themselvas, Wa tell
how the landscape of marketing Is changing,

www.lodg ingmeg azine.comM alwWdgitaleditions. aspx
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B If you've ses the hil TV sorias Top Chel, you probably knaw our caver
BVl subject~—Jennifer Carofl, chel de cuisine of 10 Ans by Eric Riper st
The Ritz-Cadton, Philageiphia. Camoll and Chef Jose Andres discuss’
how chefs and hotels make a perfect pairing. The F&8 issue'also
feature rticies Gn the. latest cafee Irent—pour-dver caffee. a ) fast guide
to fash s3le.wobsilo, and a look at Hiton Worldwie's PEB
malichmiaking senvice.

March 2011

As.8 specialty market, vacdtion exchange and rontals have held up well
throughout the recassion. As companies such 83 Wyndham Exchangd-
& Rontals continue to grow, they're aiso adopting more practices trom
tha hotel industry. Thig issus also looks at how hotels are usinig.

i wolorparks i halp theme thekr preparties and allract business.
Meanwhile, Taj Halale Resods bnd Palacss, long successis in the.
Middie East, is building ita brand in North America. Our Mh of
Kathieen Shea. the markefing qury charged with branding the company
In the U.S, examines the company's plans. in addition, sustainability has made ils way lo
food and beverage senico. We look 31 how hotelt are sourcing inere loceily giown preducts.

Fcbruary 2011

How Imporiant are sustinable inllistives 10 the hotel indusiry? Our
annual “green issue” examines how the.green moverient has taken hold

In the industry and become standard practice for many hotel

j companies, suchi as Fairmont Hotels & Resorts. The USGBC's Sare

il Schoen discusses how the agency is working to make. LEED

certification more accessibls to holels. We siso look at how HVAC

technology is dusigemd 1o gise lnisie MIBre GOl OuSr Wir NSt

vsage. and bow grean mastings are llchlu up steam,

B January 204 1

L A yoar in the making, Best Wastem inlomalional debuted It Pramier
i and. Plus descripiors. Ourcaver story Likes 8 look at how the
descriptors have helped change the playing fleld for Best Wastem
properties. Other articles include » look @ how holels designeis are’
using new lighting technolpgies to liuminate properties, the fiure of

i hotél telpphanes, and guest sahty tn addition, we presont our annusl
----- list-of the t0p 50 lodging companies.

, LODGINGMAGAZINE COM
385 Ouford Valey Road, Sulle 420, Yarclay, PA 19087

www.lodging megazine.comMaln/digiialeditions.aspx
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e ®m NEWS OF TUE ASSOCIATION B @ . ‘

|

INSIDE. 20 | Sustainable Telk 21 | Editors Seloct Best of IKMRS & BDNY

18, (aDewi0 MAGMIME JANUARY 201

22 | GQVERNMENTAL AFFAIRS ) Oecupy Holels

% B B MEMBER BENEFIT VROFILE

FOR MEMBERS ONLY
AH&LA membership offers privileges.

hy NEYANYA NTV'TZ

ercaln privileges come with beingan Mkl aiem-
ber, like gesting aceuss to our members-unly wel-
site. We howse tons of vits industry- data, legislative
resuurees, and informative publications to help you
run a mongeffielent, profitiblc business. '
The fvanurces ivallable in the members-only section of
wwwahla.com Include:

B ADA materislx un the nuw regulutios | The complinnee
deadline Gor maost new requirenents Is March 2012, and
these resanreex will help make.sure you're prepared.

¥ The new publioation cxpasing thé true cost. of thind
party listenhediariex | This insight will Jiclp you plin
your salex chnangls mare-cficetlvely hased wn  long-term
Kol

B Free weblnar. arehive | From DA 10 £'C1 amipliance,
access:a range of previously reconded, free welibiars led
by ridustey -geperti.

® Updstén on Industry seims | Sge what crooks have.been
trying to pull din‘other propertics su you ¢an prevent it
from hoppentag to you.

8.\ repart on ths spending puwer of the tup five aldoul-
tural markets | This new study sheds Hight an new markets
that may end up belgt vour most luerative customoens.

Mt yau need is your aser 10 ad paxaword. Visie www.ghla.
vorit and clighk on the ‘member lugin® link at the top of the
page. If you need axsistance, contact Member Services.at
(H00) 2822462 or mémbicrship@ahla.com.

Attachment C, Page 1 of 1
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HotelPAC - The Lodging Industry's PAC - AH&LA

ll,,....

home | prossroom | momborship | governmental affairs

Page 1 of |

Member Login E

Search @

| convontions & events | programs & initiatives

fssues | Press releases & advisoties | NOIeiPAC- | Gkeaction | LAS | wuselul inks

Home » O Alalrs » c

y'N
A§HoteiPAC

memboreopoohoicom About HotelPAC

join now!

Cruor

who recognize the

HotelPAC Contributions

Online Donation Form
New - Onling giving is now available.
Click the soave fink to domate today.

SISNCIN Corporate Permission Form |
The Feder Blaction Osampalpw Act
fequiras that pdensission ba given ky »
corporation befcm sy of its empicysai
ceue  May be solicited for involvament in

B HotelPAC.

B Click 10 download
HotelPAC's.Corparats Permission and
Donation Form. (PDF)

For g list of upcoming events, click
here.

For more infermanion abaut HolelPAC,
j® plosse conact Anng-Wesiey. Tesgue,
AHSLA Manager of Govemmentsi
Aftairs, PAC 3 Grassroots at (202) 280-
3125 or awiesgue@ahis.com.

Contact Us | Site Map | Privacy Palicy

http://www.ahla.com/hotelpac/

HotelPAC is 8 voluntary, nongrofit, bipartissn political action committee that exists to hetp elect quatified individuais
‘importarice of the lodging industry. The ultimate goal of this efiort is to provide a favorable business
climate In which the lodging industry can prosper.

Senstor Scott Brown (R-MA), with Laura Dow of Vista Matel and
Paul Secco of Massachusetis Lodging Associetion at»
HotelPAC event

£ 2012 American Hotol & Lodging Association

10/12/2012
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A
AMERICAN HOTEL & LODGING ASSOCIATION
ﬂ ﬂ POLITICAL ACTION COMMITTEE
2012 HotelPAC CONTRIBUTION FORM
PLEASE CHECK YOUR HOTELPAC CONTRIBUTION LEVEL:

O $5000 Chairman's Circlé $5,000
O $2500 Presidential Roundtable ($2,500 and up)
O $1000 Senutorial Councll ($1,000 and up)
O $500 Songressional Canndlt (3500 and up)
O $280 SponsorClib ($250 and up)
D $160 Graasroots Club ($700 and up)
O Other Amount: $
Name/Title
Company.
Address’
Phone: Email:
CREINY CA BILLIN |
Pleasa circle one: Visa MasterCard AMEX Dfscover
Crodit Card # Expiration Date:,_
If using AMEX please provide 4 dlgn Clo#: : Other Amount List Here:
Prinit Gariiholder. Nawaw;
Signature

o —
* By signing MTMWN mmnunmﬁammmmmutmn—uw“hmnm. and is aadie auiifier (P 9 Cikbmle or
Sushvess enilly card nor an tha Ciard of Analher persan.

CHECHK CONTRIBUTIGN INFORMATION

Please return completed form with pergonal check made out to HotelPAG to:
Attn: Anne-Wesley Teague
1201 New York Avenue, Suite #600

Washington, DC 20005

HOTELPAC $0RPORAIE PRIOR APPROVAL FO%’

PLEASE FILL OU Y IF YOU ARE A CORPORATE MEMBER OF Al
Y.  Com is @ corporsie member of the American Hotel & Associstion LA) snd he sithorzes the AHELA's Polltice! Action
Mho(mé)hmmxmuémm&n m "‘“‘.,,L.... mpommollnhuhndumr(l)mm

below . This corpération has mot approved a sollcitation for any ottier trade sssoclation's feders! PAC for itie same calendsr year(s), (A corporation may
grant this approval 1o just one trade associstion per yesr.)

PLEASE AUTHCBIZE EACH YEAR WOTH YOUE BIGNATEIHE
2012;
2013;
2014;
2016:

SIGNATURE
SIGNATURE
SIGNATURE

SIGNA TURE
inbutions la HoleIPAC ere voluniery. The amount given, or the refusal (o give, will nol benefit or disadvaniage ihe person being
solicited. Contridutions by corporations, labor unions, national banks; ledaral .contractors (except persons! contributions-made by
empioyees; partners, and sharehoiders of federal conlractors) and foreign nationals (except individuals liwfully admitted for
poermaneént residence in the U.S.) are prohibited. Contnibutions to HotelPAC are nol daductible 83 charitable contributions for federsl
income (8x purposes.
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13044350146

w713 HolelPAC - The Lodging Indusiry's PAC - AHBLA

'l WAl g

Assaclstin Eewe @

home | pressrooni | membershipy | governmental affalrs | conventions & events | programs & initiatves

R kes Loque

Issues | press relesses & sdvioories | Hu@RAW | (ske sstien | LAR | mamfu! e

Home » Government Atfairs > Hots |FAE

f 1" iA '
JOIN NOW:! ll"ﬂlﬂ“’ﬂﬂ

Cma:

MeNLLEr.L 0 a%a.com

Ahout HoteIPAC

HotelPAG is the American.Hatel & Lodging Association's Polilical Action Committee (PAC). R is a wiuntary, bi-pantisan
PAC formed (0 heip elact federal candidales who support the lodging industry. HoteIPAC is essential to'our abllity to
engage on c-pllcl Hill and bettar educate-policy makers on our industry Issues. Through these efforts AHSLA
significantly increases our ability 10 facililale a pro-lodging business climate.. in panicular, HotelPAC serves to
strengthen the lodging industry's political wice, educate.and mobiiize members lo-becoms more politicaly active, and
support candidates who promole legisiation tnd polickes thal craats.a fair busivess envirorsisent, allawing the losging
industry to cruate jobs are grow the economy.

Additicas! infermation absut HeialPAC is svsliaiia fir membars of AHAA asd aihar athanzed persens by
‘conlacing Anne-\WWesley Teague, AHELA Managa of Sosmmanial Aflai, PAC & Grassroals at (202) 289-3125 or
awteaque@ahia.com,

clichk m[\n_\ [

For a list o vpcming AHALA ewnts,
click here.

3 HotelPAC Los Angeles Event
| Registration Form - January 22, 2013

Senator Scott Brown (R-MA), with Laura Dow of Vista Mote! and Paul
Sacco of the Massachusells Lodging Association al a HotelPAC event.

www.ahia.comyhotelpac/ ' 1”2
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Illlmll & Lodging

AH&LA HotelPAC Luncheon

*featuring Fred Malek
JW Marriott at LA Live

Tuesday, January 22, 2013: 11:30AM — 1:00PM

Contribution Form
Contribution amount: § (Suggested $125)

Print Name:

Title: Hotel/Company:
Address:

City: . State:

Zip:

Email Address:

Personal credit.card: AMEX VISA MASTERCARD
Card number:

DISCOVER

If using AMEX please add 4 digit CID.#:

Expiration date:

Sighature:

Check: Payable to HotelPAC

Aun: Anne-Wesley Teague

HotelPAC

1201 New York Ave., NW, Suite 600
Washington, DC 20005

To RSVP by FAX or ¢-mail send to AW Teague at awteapue@ahla.com or 202,289.3185

Contributions to HotelPAC are voluniazy. You may refiise to contribute. without Jfear of reprisal, .Any contribution
guidelines or suggested giving levels provided to you are merely for your convenlence and only a suggestion, More or less
than the suggested amoint thay be given. The amount you give, or the refusal to give, will not benefit or disadvantage you
in any way. Gantributions (o HotelPAC are used for political purposes and-are not deductible as charitable donations for
federal income tax purposes. Federal law-requires us to use our best efforis to collect and report the name, mailing
address, occupation and employer of individuals whose contributions exceed $200in a calendar year.
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